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CASE STUDY:

DIGITAL GROWTH FOR A HIMALAYAN ORGANIC

BRAND
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OBJECTIVES SRR

To build brand awareness,
strengthen audience engagement,
and communicate the client’s
mission through digital
storytelling.

PROJECT OVERVIEW

We partnered with a sustainability-
focused brand to amplify their online
presence through a consistent
stream of impactful content — from
conservation stories to community-
driven narratives. The focus was on
connecting audience to the brand’s
values.
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e Limited Access to On-Ground Visuals:

CHALLENGES

Due to remote client location, it made
it difficult to obtain real-time, high-
quality imagery from the field teams.

Storytelling Without Real-Time
Updates: The brand needed a
compelling content strategy despite
the lack of continuous updates from
conservation zones.

Maintaining Consistency Across
Platforms: Ensuring a unified brand
tone across Instagram, Facebook,
LinkedIn, and Twitter required a
systematic approach.



SOLUTIONS

Content Strategy & Creation:
e Developed reels, carousels, and single-image posts to showcase the brand’s
conservation efforts.
e Focused on impactful storytelling featuring mountain farmers, wildlife, and
behind-the-scenes team contributions.

Design & Scheduling:
e Created visually consistent content aligned with the brand’s tone and mission.
e Scheduled and published content regularly across Instagram, LinkedIn, and
Twitter for broader outreach.

Performance Monitoring:
e Conducted weekly reviews of post performance.
» Made data-driven tweaks to optimize engagement and content effectiveness.

RESULTS

 Increased Engagement: Reels and story-driven posts about mountain
farmers and conservation missions sparked community interest and
improved interaction rates.

DOV

» Boosted Brand Recall: A consistent content flow built a recognizable voice
and stronger emotional connection with the audience.

» Improved Digital Footprint: Despite physical constraints, the brand's online
visibility and purpose-driven storytelling improved significantly.

CONCLUSION

With the right mix of creative strategy and platform management, even brands with
limited field access can grow their digital influence. For this sustainability-focused
brand, storytelling became their bridge to global awareness — making their
message not just visible, but impactful.

www.hagnos.tech inquiries@hagnos.tech



